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ABOUTUS

CTRL-Studios is a small business consisting of
highly-skilled - highly trained individuals to cater to any
company's need. We have a professional graphic designer
with 18 years of experience. Two talented 3D-modelers
proficient in Fusion and Blender and a professional Web
Developer with 25 years of web building and database
building under his belt.

We are a web based company with our team's roots
planted across South Africa, we have a team in Kwa-Zulu
Natal, Johannesburg and the Western Cape.

Our focus is to bring professional and affordable projects
to life, we do our best to stay ahead of the curve and
practice trending design applications but we also stick to
our rule of simplicity and focus primarily on the clients
needs and brand vision.

Have a look at some of our projects




Social Media ain't just for those hip youngins or anthropomorphic
cats, it's a world where brands can express themselves, take life
and promote your products, support causes, fight for social
justice and be part of a voice in a world where one just isn't
enough. If your brand isn't a part of the social media movement
then you are being left behind.

Have a look at some of our happy clients.
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Why pay to learn about

* blackbullion
South Africa
{ d
éf Lo

money when it’s free here? 4

Blackbullion South Africa gives you all the financial
knowledge you need for FREE! Sign up today.

I' TOMBSTONE UNVEILING
AGE STARTING Al

R27O PER MONTH -

LIMITED
TIME OFFER
CALL
TODAY!!

* blackbullion

South Africa

TOMBSTONES

Free financial (
skills?

Yes, please!

ISIPINGO
SPRING PROMO

1094

DI‘?LOUNT

% blackbullion

Menu =

A Budgeting

Join Blackbullion
South Africa today
and start mastering
your money -

for FREE!

Pathways

»

Make budgeting  Mastor your

"

ROYAL TOMBSTONES

T HE ROYAL TREATMENT YOUR LOVED ONES DESERVE

Cé/mfw

OFF ALL TOMBSTONES !

SRR

* blackbullion

South Africa

o
T
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\m u up forli

Sign up for Blackbullion South Africa and start
the secrets to financial success today - for

VALID FOR JULY 2023
FULL TOMBSTONES ONLY
Ts & Cs apply

ISIPINGO ONLY
CALL: 064 540 5992

10% *
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' ROYAL
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WHAT TO
DO WHEN
A LOVED
ONE DIES.
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ROYAL TOMBSTONES
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A website is the “personification” of your brand on the internet,
let us help you dress it up, apply that make up and give it the
perfect outfit so that your customers fall in love at first sight. A
website is essential to any business no matter how big or small

you may consider yourself, if you want potential clients to know
who you are and what you're about then you gotta be online.

Have a look at some of our happy clients.
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AFRICA FOUNDATION

ABOUTUS OURPROGRAMMES GETINVOLVED / DONATE CONTACTUS

AT

SHOP

DECEN
IHUB: E

HALAONS. ARRICA BOVHDATION 18 A COMMUNITY
TICHN, RORN OUT OF A DESIRE
Toununuvesm:- omuﬂmssu.mssmzmﬂcu

1500000 10000 1500000
......... Dunsted e Covens

GET INVOLV

SUB-HEADING
GOES HERE




ABOUTUS OURPROGRAMMES GETINVOLVED / DONATE CONTACTUS SHOP

User Interface.

SHOP

OCTOBER 2023 i
BREAKING BARRIERS TO CAREIN SOUTH : v : PURCHASE WITH

o N ey ‘k A PURPOSE ;

HILLSONG AFRICA FOUNDATION IS A COMMUNITY

DEVELOPMENT ORGANISATION, BORN OUT OF A DESIRE

TO UPLIFT LIVES AND COMMUNITIES ACROSS THE NATION.
MAKE A
DIFFERENCE

% INYOUR
1500000 10000 1500000

Denated to Cavses Maals por day Denated to Cavses y . : { y .. ",.'. 4 = = = COMMUNITY! Hlllsong Afrlca (NPO)

R — e ¥ The Hillsong Africa Foundation

| | e N ' (HAF) began as the charity arm

of Hillsong Church in Cape

R T S0 Town, South Africa. The HAF

GET INVORVE ' Ny : i e was established in 2009 when

A PR R : : _' the church's funding capacity

: I ha T was no longer able to meet the
community's needs.
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allgndJ HOME HOWWEHELP FAQ WHOWEARE JOURNAL CONTACTUS (Eelsll) JOIN US

Walue. Trust. Soluticns.

Making people feel
better, for good

For Patients P>

e
b o " Making people feel

better, for good

D'. -

Health checkups can
be fun

‘W il people up, Instead of bringing them down.

W want to talk to you




alignd. vous sowwie g weowiss o sovneros () GONED alignd

Making people feel
better, for good

Simplifying healthcare.
Improving lives.

X5 86%

We're o teamn of makers. thinkers, explorers and theatre
singers. We approach work and play with curiosity and ex-
perimentation, using what we learn to create meaningful

digltal products that connect with people, just like you

Health checkups can
be fun

We lift people up, instead of bringing them down. In good company.

Focused on the patient Dased h lite

AN Provider
We want to talk to you ) s - & Clinical
X Trusted by our Partners
ﬂ @ \ Iﬁ & Discovery  Bowetand momentum % unicare R

Hoalth Profossional Business

Meet our people.

Our exucutives hive the ulub.ll MDM enee
neatihcars in Europe

Trusted by our Partners

@ Discovery  Blwdos momentum  drumcare o

Lungi Nyathi

Become our partner

Lungi Nyathi

Ehand st

Alignd

Alignd is a palliative care provider
that creates end-to-end solutions
for complex care needs and gets all
stake holders pulling in the same
direction.

Their belief is that the resources in
the system should work harder to
serve patients and their needs
better.



o Jeritage Apple Cider Vinagar i R w

&« ! O L?' heritagefarm.co.za * @ & i] :‘“:.

® Getting Started @B McAfee Security [ Dell @ Free Spell Checker | Gr.. @B Heritage Apple Cider .. &P Heritage Apple Cider .. (0 Al Image Generation | ..

HERITAGE Home Heritage ACV  About ACV How it's made Good to know Benefits  About us Contact us
QI

SOME GOOD STUFF TO
KNOW...

Out of principle, we only use apples from our own farm. This

ensures that we know exactly how they have been grown, that

they meet our high standards and that no bad éﬁq{{!'lcals have

been sprayed on them. 3

= We have added nothing other than time to our apple juice to
create a premium vinegar. ..

= Qur vinegar is full strength, which means that NO wah;i'. has been

added to dilute it,

Heritage Apple Cider Vinegar is slow fermented. This significantly

increases quality and means that the vinegar has a lot of time to
carry over the great apple taste into the final product. We do not
believe that anything good can be made in a hurry.

We are Globalgap, Siza and BRCaccredited. These are ethical,
good agricultural practices and foad safety standards with which

- @SIZA - we comply and are audited annually:

To find out more or place an order for Heritage Apple Cider Vinegar,

,,,,,,, Cat R 3
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*» W Royal Tombstanes X + N — ]
= 2 C O (5 an@ hitps://royal-tombstones.web.app ik il =

£s ) Getting Started @ Mcafee Security [ Dell

ROYAL SIGN OUT [

" TOMBSTONES

FITMENT CALCULATOR

FACTORY
BALLITO - 12 COMPENSATION STATION

ADDRESS
MOBENT HEIGHTS CEMETERY, MOBENI HEI ...

TOTAL R 1 650,00

QUOTATION

1. BARON WITH OPEN BORDERS. PEBBLES

AND KERBS a
TOMBSTONE R 8 600,00
TOTAL R 10 250,00

O +TO QUOTE | GENERATE QUOTE &




3D MOBELLING &
CONFIGURATION

Want to showcase your products in every angle?

Want to have a detailed illustration of your product?

Want to have a website that displays your product in all angles
that the user can control?

If you answered yes to any of these, then you may want to have a
look at some of our 3D developed models
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(] %) Royal Tombstanes N

& > @ O 8 52¥ hiips/royal-tombstonesweb.app

#) Getting Started @) McAfee Security [ Dell

ROYAL

Lol sl

SIGN OUT [

FITMENT CALCULATOR

FACTORY
BALLITO - 12 COMPENSATION STATION

ADDRESS
MOBENT HEIGHTS CEMETERY, MOBENI HEI ...

TOTAL R 1 650,00

QUOTATION

3D CONFIGURATION WEBSITES

W8 Comn G ) Meikine om0

ROYAL

TOMRBSTOMNES

Our client, a prominent tombstone provider, has arange of /0+ tombstones, all of which are available in a variety of colours,
a showroom large enough to display all of their products is near impossible. We created a 3D configurator website to display
all their tombstones in all their available colours for each of the 80 franchises. Our technology calculates distance for
shipping, provides pricing for all tombstones, shows colours and generates everything into a neat invoice.

This website is the first of it’s kind in South Africa.



SHIPPING CONTAINER STORE

Our client requested a 3D display of what
their shops would look like if they were to use
a shipping container. This project would
assist them in creating shops in rural areas
where buildings to rent are limited.

Here’s what we did.






L0GOS &

Your logo is your brand's identity, make it personal, make it pop,
make it special. Our years of experience in the design world has
equipped us with the right skills to bring your brand identity to
life.

Have a look at some of our work
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DR SHONA FRASER

CLINICAL NEUROPSYCHOLOGIST DR SH O NA FRASER

CLINICAL NEUROPSYCHOLOGIST
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Print isn’'t obsolete, it’s still one of the most widely used methods
of promoting your brand. From banners, to signage, flyers,
pamphlets and business cards to point of sales marketing
material and packaging, print gives personality to your product.
Let them love you for your personality.

Have a look at some of our work




CATHEXiS

TRADE SHOW BOOTHS

Beyond Surveillance

' thexisM'si@

P Video Management Solutions
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CATHEXS-

CATHEXIS

Beyond Surveillance
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ROYAL TOMBSTONES ROYAL TOMBSTONES - = e
ROVAL TREATMENT NOUR LOVED OMES DESERVE : ABOUT US j SHOWROOMS

GET YOUR VIP TOMBSTONE UNVEILING U_‘?mLI Y, AF FORDABLE Tomes 'ONES ROYAL TOMBSTONES NATIONWIDE DELIVERY
PACKAGE STARTING AT R SR UOIOURS What is Poppids UE FOMES TONES
= - - overdene
- R270 PER MONTH - - / oucirs AVBOB Dream Team? > e

Tembisa
‘ 3 = AVBOB Dream Team is a proudly South Kathlehong

LIMITED

African network marketing business Tsakane
TIME OFFER

brought to you by Africa’s largest mutual Mamelodi
assurance society, AVBOB.

MPUMALANGA
In operation for over 100 years, AVBOB Witbank
has launched an entrepreneurial and Nelspruit
business channel for all South Africans to Kwaggafontein
earn by connecting people with AVBOB Kwamhlanga
through the AVBOB Cashback Funeral
Cover* policy. EASTERN CAPE

2 Mdansane

AVBOB Dream Team is here to celebrate King Williamstown
your glorious life and to preserve your Aliwal North
future generations,

WESTERN CAPE

= Royal Tombstones is South Africa’s largest Bellville QUAL'TY, AFFORDABLE

manufacturer an plier of tombstones.
The partnership with AVBOB Dream Team ™ U TOMBSTONES
is to provide customers with exceptional e ]
quality products at affordable rates. Pietermaritzburg
Ladysmith
Richardsbay

RS00 | 5% b, Yo Sl
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ROYAL TOMBSTONES

THE ROYAL TREATMENT YOUR LOVED OMES DESERVE

ROYAL

TOMBSTONES

TH IR TRIATMENT YO LEPRID IS NI

—

ROYAL
TOMBSTONES
WITBANK

ABOUT US

ARE YOU LOOKING TO
HONOUR YOUR LOVED
ONE WITH A BEAUTIFUL
QUALITY, AFFORDABLE TOMBSTONE?
TOMBSTONES
S NATIONWIDE
XPANDING

DELIVERY ANYWHERE
IN SOUTH AFRICA

WWW.ROYALTOMBSTONES.CO.ZA

WWW.ROYALTOMBSTOMNES.CO.ZA
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Married Mike

45%

Married Michelle
19%

Dating Dan
12%

SIGN UPS FOR EXCLUSIVE
BLACK FRIDAY DEALS

Dating Debbie
13%

Single Sally
7%

Married Mike

Who is he?

Summary - 45%

Mike is a 37-year-old career man. He is a successful, highly-educated, well-paid
husband and father, driven to achieve more. Because of his lifestyle, making
time for sex can be difficult. He is also busy and stressed (work and children),
which contributes to a lower libido.

Sex life

Mike is adventurous; he wants to explore new things and likes to make things
happen instead of waiting for them to change. He's analytical and likes to com-
pare products and prices before making purchasing decisions. Mike is happy
with his sex life, but wants to add more adventure and excitement. Likes using
toys with his partner (77%) the most, followed by foreplay and massage (65%)
and lingerie (64%). Mike clearly places a lot of importance on his partner and
making sure she is happy too - sex is not all about him, he wants his wife to
have a good time.

Age: 30-49

Income: R40 000 pm

Education: Degree | Honours | Masters | Doctorate
Relationship: Married with children

Province: Gauteng (46%) & Western Cape (23%) & KZN (129%)

Married Michelle

Who is she?

Summary - 19%

Michelle is a 35-year-old married woman with children. She is a career woman
and earns a good salary - upwards of R30 000 a month. She has been employed
for a while and has worked her way up into a relatively senior position. Michelle
has a Matric and degree, but furthering her education wasn’t a priority - either
because she got a job, or married and had children.

Sex life

Michelle finds that work stress and raising a family has had an effect on her sex
life - women are generally the primary care-givers, so this might impact on
Michelle more than her husband.

This is a woman who is used to taking controel of a situation - she doesn’t wait
around for her partner to take the lead. She takes the initiative, although she
still likes consulting her partner on purchasing decisions. Michelle is a woman
who likes looking for sales and specials. Enjoys things like foreplay and
massage (67%), using toys with partner (64%) and lingerie (58%)

Age: 30-44

Income; R20000 +

Education: High school | degree

Relationship: Married with children

Province: Gauteng (45%) & Western Cape (22%) and KZN (12%)

OnYe s

Pain Points

Gl

Stress
Kids.
Time }———
Low

libido

d lots of information

How do we talk to Mike?

He's well-educated, likes lots of information and analyses purchases beforehand.
He’s older, more mature and presumably highly intelligent as well as open-minded.
We stay friendly, approachable, and conversational but also serious and informa-
tive. Conveying meaningful information is the key to talking to Mike, and we don’t
doitin a fluffy, insouciant, flippant way. We remain fun and happy (because he prob-
ably deals with polite and formal all day long) but writing must be grammatically
correct, to-the-point and appeal to his analytical side. Think of a knowledgeable, fun
and intelligent friend. Be authentic. Be real.

Pain Points Goals
= High-quality products
| * Reasonable prices

* Discreet and quick delivery
Stress
Kids
Wants to add more
adventure and
excitement toan
already good sex

Shopping preferences
| Buying Style

* Michelle either likes to make all

life (70%). She her own purchasing decisions
(40%] or consults with her

also likes to explore S

z _ partner when deciding what to
new ideas and by (5456).
sensations. (54%) * Found Matilda's via Google

search (47%), magazine advert

Time (199}, social media (18%) blog

7 post [4%).
Predictable / + Found us in Intiem (38%), Cosmo
tame sex life - (23%), Women's Health (19%),
% I 36
would like to Skmouia)
rejuvenate this

(25%)

How do we talk to Michelle?

She’s relatively well-educated and places a lot of emphasis on sales and specials.
She likes reading a lot about products and comparing prices before making a
purchasing decision. She’s married, likely to have kids and is juggling a full life.
Michelle is generally happy with her sex life but climaxing may be a problem for her,
which is why she is searching for toys that she can use in her relationship and toys
that work for her specifically. She is likely to be a strong woman who takes initiative
— also open-minded and intelligent. Potentially doesn’t have a lot of time for fluff.
We can be more feminine in the way we talk to Michelle, but conveying valuable
information is key. We should be friendly and approachable, but serious in the
topics we choose to talk about. This is an older woman who doesn't want to hear
about how she can “give her man the best blow job”. She wants to be satisfied, and
we approach herina far more mature and steady manner. Attention to detail is key.
Happy and conversational but professional.




X blackbullion | € Sanlam

South Africa

Financial education
for young people
#MoneySmartYouth

An Investment with no risk
and all the returns...

Financial literacy is a crucial life skill. No matter how much money you have, learning
how to manage it properly is important. Financial education is something that young
people should be exposed to early on so they can develop a healthy relationship with
money right from the get-go.

YYoung people will make their way through school, university, and into the working
world without the adequate knowledge and skills to navigate the important 'money
moments' that they encounter. Blackbullion South Africa helps them to approach
these 'money moments' with confidence and ensures they appreciate the lifelong
value of healthy financial habits.

financial
the UK, lia,
g them the Lonf\d

about

“Blackbullion South Africa has helped
“I have gained a better me gain insight on how to manage my
understanding of how my money finances and to prioritize my needs.
can be used to its full potential This is knowledge that I do not take
thanks to Blackbullion South for granted, as it has put me in a
Africa.” better financial position than
- Riaz Plaatjies I was a few months ago.”

- Joyce Ndanda ’

*blackbullion .....,  sanam

Financial wellbeing doesn’t happen o\
building confidence, and applying the rig|
faced with important ‘money moments’

At Blackbullion SA, we offer more than ju tan impactful f‘m’mc\'al
education platform. We're al
community of #MoneySmart youn;

Regular live sessions and webinars

We engage directly with users. Our live sessions
and webinars consist of experienced speakers,
relevant topics, and some handy tips and tricks
for managing money.

Ongoing communication

We connect with our users via email and
social media channels to update them
about important product features, new
content, surveys, campaigns and
competitions.

We incentivise engagement and completion
on the platform to encourage participation in
the Blackbullion SA community.

* sblg::kbullion @ sanlam

Get to know the product...

Blackbullion South Africa is an inclusive digital learning platform that delivers
engaging, accessible content across a wide range of personal finance topics.

Product Features

Pathways

Multiple, interactive lessons and quizzes,
supported with video/slides covering the
fundamentals, like savings, budgeting,
debt, and investment with some more
specialised topics, like “Student Lifestyle”
and “scams”.

All content is developed or adapted to suit
local audiences with insights from a pilot
study and ongoing input from our
stakeholders.

Just like the world of finance, our library of
content is constantly expanding with new,
exciting topics regularly introduced to ensure
our users are up to date and ahead of the
curve.

- =g

*blackbullion

It’s all about impact...

According to Blackbullion’s student money & wellbeing report, 75% of
students worry about finances, and, in order of priority, says it af-

fects their:

Ability to focus Grades

Mental Health T

In 2021, students on the

. “Blackbullion South Africa found
Feenix platform, who were N

i N me at a time when I was

actively crowdfunding for overwhelmed by saving money
their university fees and every month. I have now learned
signed up to Blackbullion a new skill and the right ways to
South Africa felt 25% more pandieimyimoneyiandibudzetiy
financially stable than - Pumeza Makatisi
students who didn’t sign
up.

h mlts and

% blackbullion .. ¢ saniam
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CONTACT US

& ADMIN@CTRLSTUDIOS.CO.ZA




